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O6HapyxeH ob6xoa aHTunnarnara!

Onucanue ownbku

@ MpoeepbTe dain Ha cogepkaHue 31eMeHTOB 06Xoaa HUXe

Mokazats obxompl MpocMoTpeTh OTUET [MpoBepuUTb BCE paBHO

0)JeJ yaa
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Metogsl cOopa JaHHBIX IPH TPOBeJEHHWH MapKeTHHIOBBIX MCC/IEJOBAaHUH MOXKHO
K/1aCCH(UIUPOBATh Ha JBe IPYIIIbI: KOJTHUECTBeHHbIe H KaueCTBeHHbIE.
: KayecTBenHoe uccieforanue (qualitative research) siBiseTcss He CTPYKTYPHPOBaHHEIM,
’ TIOMCKOBBIM IO CBoeii mpHpofe, 0a3supyeTcs Ha MalblX BBIOOpKaX MW MOXKeT HCIIOIb30BaTh
| TIONY/IAIpHBIE KauyeCTBeHHble MeTOZbl, TaKHe KaK (OKYC-TPYINBI (TPYIIIOBble HHTEPBLIO),
' ’ C/IOBeCHble acCOLHalliH (pockba pecroHJeHTOB YKa3laTh CBOM IepBhIe BIIeYaT/IeHHs, KOTOpble
O abosapnpaasza > . . aCCOLUMPYIOTCS C U3y4aeMbIM oﬁbeKTOM_)}:I yI/1yO/1E8HHEIe UHTepBbIO (HHTEPBbIO OJUH Ha OJHH,
| Hesuaumeii TekcT ’ KOTOPbIe H3y4YalOT MBIC/TH PeCTIOHAeHTOR)™.

KomiuecTBeHHBIe HCC/IeJOBAaHHS TOJPa3yMeBalOT IIPOBeJeHHEe Da3/IHYHBIX OIIPOCOB,
OCHOBaHHBIX Ha HCIOb30BAaHWHM CTPYKTYPUPOBAHHEIX BOIIPOCOB 3aKPHITOTO TWIA, HA KOTOpHIe
OoTBeyaeT 0O/blLIOE YHC/IO PEeCIIOHJEHTOB. I71aBHOH 3ajaveli KOMMYeCTBEHHBIX MCC/IeJOBaHHUH
AIBNIeTCA TONy4YeHHe YHC/IeHHOM OLIeHKH COCTOSHMSA DHIHKA WM peaKl[MH pecroHJeHTOB Ha
Hekoe coOpiTHe. TakuMM MeTofaMH AB/SIOTCH KBApPTUPHEIE, VINUHBIE U Tele(OHHEBIE ONPOCH,
( UNKNOWN | SKCIIePTHBIH OIpOC, XO/I-TecT (TeCTHpPOBaHWE U OIleHKa KOHIeMIWH MPOAVKTA, NPOAVKTA,
: : VTIaKOBKH, DeKIaMHOHM KOHLENIMH MU TaK Jajnee), XOyM-TecT (TeCTHpOBaHHe IPOAYKIOB B
00CTaHOBKe, NpUOMKEeHHOH K peanbHocTH), desk research (cbop M aHanHM3 BTOPHUYHOIL
uHGOpPMAL[HH), aYAUT PO3HUUHEIX Touek (retail-audit, aHaTM3 aCCOPTUMEHTA, L[eH, JUCTPUOYIUH
¥ MepYeHJali3MHIOBLIX MAaTEPHA/IOB B PO3HHUYHBIX TOUKaX )/ nesemopumennnil uemouus? 51 der] |

0.0%

0.0% 13.3%

Ucnonk3yeMble andgasuThl B
CrMoBax ¢ 3aMeHaMu CUMEOOE:
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HeBUAMMEBIN TEKCT

UcnonbayeMbie angaBuThl B

crnoeax € 3amMeHaMu CUMBOJIOB!
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OTHOILIeHHH».

— _@HYPERLINK httpsiffruswikipediajorghwiki/%D0%9C
% D0%B0%D1 D0%B5%D1 D02%B8%D0%BD%D0%B3

Konyenyusa  mexcOyHapoOHo20  mapkemuxza (international — marketing) —
KOHIIeMNiud, KOTOpas IIpeAycMaTpHBaeT I1/IAHOMEpPHVIO, MOCTOSHHYIO, akKTHBHYH paboTy Ha
MEXIYHAapOJHOM PpBIHKe Ha pasHbIX 3Tanax NPOJABIKEHHS TOBapHOM MNpPOAVKLHH, VCIVT K
notpedurento. OTIMUYMTeTbHON UYepTOM MeXKAYHApOAHOIO MapKeTHHIA fIRIAeTCA IO/Had U
YeTKas OpHeHTalUs Ha 3apyOeXHOro NoTpeduTeNs, CTpeM/IeHHe Y OBIeTBOPUTL ero HyXKIbl U
noTpebHoCcTH?Z,

Konyenyusa  xonucmuueckozo  (y4e10cmH020) MapkemuHea " OCHOBaHa Ha
[1aHUpPOBaHMHM, pa3paboTKe U BHEOPEHHH MApKeTHHIOBBIX IpOrpaMM, IIPOLeCCOB K
MEpOIpHUATHH € V4YETOM MX IIHPOThl KM B3aHMO3aBHCHUMOCTH. XOIMCTHYECKUH MapKeTHHT
TIpH3HAET, YTO B MapKeTHHIOBOM Jejle Ba)XHO BCE M 4YTO 3aYacCTyi0 OblRaeT HeoOXOAUM
PaCIIHpeHHbIH, HHTeIPHUPOBAHHBIA MMOAX0A. XOJHUCTHYECKHH MapKeTHHI BK/IHOUaeT B cedd
YeTblpe KOMIIOHEHTAa: MapKeTHHI  B3aHMOOTHOLIEHHH, WHTerPUPOBAHHBIH  MAapKeTHHI,
BHYTDeHHHMH MapKeTHHI M COLMa/JbHO OTBETCTBEHHBII MapKeTHHL. Takum o6pa3oM,
XO/TMCTHYECKHH MapKeTHHI — 3TO I0AXOfA, B KOTODOM JejaeTcd IIOMbITKA IIpU3HaTb M
cHanaHCHpOBATh Pa3/THyHbIe KOMIIETeHI[UH U CI0KHOCTH MapKeTHHIOBOH JeATe/IbHOCTH.

Konyenyus ynpaenenus 6peHOOM — HOBOe HallpaB/leHHe B TEOPHH MapKeTHHI-
MeHeKMeHTa — GpeH-MeHeKMeHT .

MapKeTHHIOBbIe HCC/IeJOBAaHUHA

[23]

MapkeTuHroeele HcciefoBaHus (marketing research) — 3To cucTeMaTHueckoe H

00BEeKTHBHOE BhIABIeHHe, cOOp, aHaMM3, PaClIPOCTPAaHEeHHe U HUCIIOIb30BaHHe MHMOPMaIUU 174
NOBBIIEHHS 3(Q(eKTUBHOCTH MAeHTHU(HKALIMH M pelleHHss MapKeTHHIOBBHIX IpobieM
(Bo3mo>xHocreﬁ).
. (marketing research process) — 3T0 KoM-
TI/IeKC gex&crmm U3 I1eCTH Em Ka/i\,:LbII/I W3 KOTOPBIX HMeEeT CBOH §
KOTOPBIX JU1sl TIPOBeZIeHHUA MapKeTHHIOBBIX HCCieJoBaHUH. OHU ﬁm YaroT B ceds
orpeesieHHe npo 671eMbl, pa3paboTKy 1MoAxoja K pelieHno npobtaeMsl, GOpMyIHpPOBAHKE TUTaHa
HCCIe0BaHUsA, TIPOBeJeHHe T10/1eBbIX paboT, TOATOTOBKY U aHa/M3 JaHHBIX, a TAKKe II0ATOTOBKY
1 TpeJiCTaB/IeHHe 0TYéTa >
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B OpurnHanbHOCTb JOKYMEHTA: 46,7 % (naenero nocaepmows opwrisan 3aKOHYHTE PeABKTUPOBAHHE

Wma daitna: log nyBnuKauum:
ABTOp: He ykasan 3arnasue:

KomMMeHTapuit: OtcyTcTeyeT MposepARIOWMIA: He yxasaH

3Ha4yvMble DparmMeHThl >> WcTopus nposepok HoBan nposepKa

% WICTOYHMKK 3aMMCTBOBaHUA

15 06yuerme Aereﬁ NNasaHuo B PaHHEM U LUKONMbHOM BO3PAacCTE KaK CPEACTEO 3aKanMBaHWA U YKPENNEHUA OpraHMama

lNog ny6nukaymn: 2010 Konnekuyna MCToOYHKUKaE: [OTOBbIE pedepaTel (YacTs 2)

3aUMCTEOBaHHUA Pe3stome Kniouesbie cnosa Moxoxue (2 AHanus Kayectea (2

JaumcTeoBakme: | 293% ' B cnucke nuTepaTypbl: et
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TemaTnyeckum aHanus

Mo3BonNAET HAUTWU TeMaTUYEeCKU NOXOXKWEe AOKYMEHTbl U UCCneAoBaHnA B pa3pese KONnekyuwi no rogam
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Oabsanoaa3zed

AHanus KavyecTBa U CTPYKTYpPbl AOKYMEHTa

e MeToabl UCcneqoBaHns ¢ DBbiBOA McCcNegoBaHuA ¢ PeueBble gedekThl

* -|F.‘-Eﬂ|‘-.-1E!T nccnegoeaHuA ® Kno4eBble croea * [lagexHoe cornacoeaHue

® 3ajaqu UccnegoBaHWA ® CnuWcok ucnonb3yemMoil NUTepaTypbl ® CuWHTaKcM4YecKas CBA3HOCTb

0JeJ yaa



L ApTos £ 7T tasRagoyasz>dqoe €a23(d

[lonckoBbIX 3anpoc @

0CTEOoNnopo3 Mouck Q X PaclumpeHHbIit nouck

Oabsanoa3zed
o

1. Ocreonopos CrpaHuubl: n —

OcTteonopo3z OCTEONOPO3 () — XPOHUUECKM NPOrPECCUPYHOLLEE CUCTEMHOE, OOMEHHOE 3a60NeBaHNe CKENETa UK KIMHUYECKUIA CUHAPOM, MPOABNAKLLNACA
Npu Apyrux 3a6oNeBaHUAX, KOTOPbIH XapaKTEPUIYETCA CHMKEHUEM NNOTHOCTU KOCTEN, HAPYLLEHWEM UX MUKPOAPXUTEKTOHUKU U YCUNEHUE XPYMKOCTH, MO NPUYMHE HAPYLLIEHWUA
MeTabonM3ama KOCTHOM TKaHu ¢ npeobnagaxuem kaTabonnaMa Hag NpoLeccaMmu KocTeoBpasoBaHUA, CHUXKEHUEM NMPOYHOCTU KOCTU ¥ MOBbILLEHUEM PUCKE NEPENOMOB. <...> 3T0

onpeaeneHue OTHOCUT OCTeONOoPo3 K GONE3HAM KOCTHO-MbILLEYHOH CUCTEMbI U coeguHuTenbHon Tkanu (MKB-10) u gononHaeT <...>

Fopg ny6nukauuu: 2016

Yutatb Moxoxue Peaome Knwoueeble cnoea AHanus KadyecTea

2. KocTtHaa pe3opbuyusa

OuarHoctuka B 06u4e|7| AWarHoCcTuKe 3aboneBaHuit M HEMNaTONOrMYECKNX COCTOAHMI OopraHu3sma C npoAeneHnemM KOCTHOM pe30p6um1 (e Nepeyw oyepenb 3TO OCTEONEHUA U
OOTEOI‘IOPOS), a TaKXKe B OLEeHKEe CTEerneHu 3ToMn pesopéuuu B HacTofAlUlee BPpeMA CYLWeCTBYHOT TPU OCHOBHbDIX HanpaeneHua: <...> «Ocreonop03» (nepesop. c aHrnuickoro) M. <...>
«CuctemHbIn OCTeonopo3x»: I'Ipaxmuecxoe PyKOoBOACTBO OANA Bpaueﬁ. <. «Ocreonopoaz AWarHoCTUKa, neyeHne n npodmnakmxa». <.>

lop ny6nukauuu: 2016

Yutatb Moxoxwue Pesome Knwoueeblie cnoea AHanus KadyecTea
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